
McDonald’s Ends 32-Year FIFA
World  Cup  Sponsorship  Amid
Marketing Overhaul
McDonald’s is ending its FIFA World Cup sponsorship after 32
years  amid  an  overhaul  to  its  marketing  model.
https://www.adweek.com/brand-marketing/mcdonalds-ends-32-year-
fifa-world-cup-sponsorship-amid-marketing-overhaul/
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