
McDonald’s Famous Orders Deal
Hits  a  High  Note  With  the
Mariah Menu

Mariah Carey planted her jewel-encrusted flag in the holidays
in 1994 when she released her classic carol, “All I Want For
Christmas Is You.” Now, with some help from McDonald’s and its
Famous Orders series, the undisputed Queen of Christmas comes
bearing gifts—more specifically, 12 days of deals.
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