
Microsoft  365  Taps  TikTok
Effect  House  for  Community
Effect

Announcing Social Media Week 2022. Join Adweek and a
coast-to-coast network of brand marketers, May 9-11,
to discuss new opportunities in social media like
creator  collaboration,  converging  experiences  and
more. Register for #SMW now.

Microsoft 365 became the first brand to introduce a community
effect  organically  on  TikTok,  and  it  was  built  by  the
augmented  reality  creative  department  at  VMLY&R.
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