Money Moves: How Credit Karma
Uses AI to Power Smarter
Financial Decisions

Personal finance is just that-personal, often emotional, and
can be overwhelming.

In this episode of The Speed of Culture, recorded live at CES
in Las Vegas, Matt Britton sits down with Natasha Madan, head
of marketing at Intuit Credit Karma. Natasha shares how Credit
Karma 1is evolving from a credit score provider 1into a
personalized financial assistant powered by AI and over 80,000
data points.

With 140 million members and 40 million monthly active users,
the company sits on one of the richest consumer financial
datasets in the world. But scale alone isn’t the story.

The opportunity is to turn that data into ready-made financial
experiences ranging from automated tax filing to personalized
next-best actions that move members from credit building to
wealth building. In an AI-saturated landscape, Credit Karma’'s
edge isn’t just automation. It’'s trust, empathy, and relevance
at scale.

At Credit Karma, Natasha Madan oversees end-to-end marketing
strategy, driving growth, engagement, and financial progress
through data, AI, and consumer-first storytelling. Previously,
Natasha held leadership roles at Amazon, Meta, and Nestlé,
where she developed deep expertise across technology and brand
building.

Her career reflects a blend of EQ-driven consumer empathy and
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IQ-powered performance marketing, a combination she now
applies to scaling personalized financial guidance in a
rapidly evolving AI and increasingly digitally informed
consumer landscape.

Key takeaways:

[02:31] Simplifying Financial Decisions at Scale — With 140
million members, 40 million monthly active users, and 7-8
million daily users, Credit Karma operates at an extraordinary
scale. But Natasha emphasizes that data is only powerful if it
simplifies complexity. During tax season, for example, members
can upload documents and complete a DIY filing in under 30
minutes. Guidance then becomes actionable and clear to the
member, whether that means paying down debt or moving money
into a high-yield account. Credit Karma strives to create and
offer effective “done-for-you” experiences from the wealth of
data that it has.

[04:26] 80,000 Data Points and the Next Best Action Frontier -
Credit Karma leverages more than 80,000 data points to
personalize financial guidance. If a member checks their
credit score, they’re shown how to improve it. If they’'re
shopping for a credit card, they receive pre-qualified
recommendations. But Natasha identifies the next frontier to
be long-term goal orchestration, which means not just next
best action, but long-term financial trajectory curation. The
ambition 1is to connect short-term behaviors with lifetime
financial progress.

[06:53] From Credit Score Provider to Financial Dashboard -
Credit scores have become commoditized, and the next thing to
tackle is becoming a comprehensive financial health platform.
Natasha outlines the shift from “unblocking the financial
system” to maximizing money outcomes across credit, taxes,
savings, investments, and debt consolidation. Credit Karma is
positioning itself as a personal financial dashboard, 1in
effect, a “financial assistant in your pocket” that adapts to



each member’s engagement style, whether set-it-and-forget-it
automation or guided hands-on control.

[11:23] Financial Literacy in the Age of FinTok - Younger
consumers increasingly turn to social platforms for financial
advice, often receiving generic, non-personalized guidance.
Natasha sees this as both an opportunity and a risk. Through
CreditSmart and other tools, Credit Karma focuses on durable
and personalized habit-building, like helping members build
credit through rent payments, develop long-term savings
habits, and understand their financial identity step by step.
The goal is sustainable progress instead of firefighting
steps.

[14:49] Trust Over Targeting in the AI Era - As AI
democratizes targeting and content production, Natasha argues
differentiation will shift toward trust. Credit Karma 1is
investing in micro-influencers and creators, particularly for
Gen Z acquisition. In an environment where creativity can be
generated instantly, credibility becomes the moat. “Who”
delivers the message will matter more than the message itself.
Medium over message.

[20:55] Drive or Be Driven — Natasha’'s personal mantra — “If I
don’t drive, I will be driven” — reflects her leadership
philosophy. In an AI-accelerated world, there is no room for
reactive teams. Marketers must look around corners, experiment
aggressively, and empower teams to challenge the status quo.
The biggest risk, especially for younger professionals, 1is
waiting for permission in the way of reacting to readymade
market signals, instead of pre-empting and innovating, in a
world moving too fast to pause.
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