
Opt  to  Learn  Instead  of
Trying to Sound Smart, Says
Bacardí Rum’s Global Svp

On this week’s episode of The Business of Marketing Podcast,
Adweek’s chief innovation officer, Toby Daniels, sits down
with Ned Duggan, global svp at Bacardí Rum. Over the past 13
years at Bacardí Rum, Duggan has worked in global and North
American marketing roles across a number of leading spirits
brands including Grey Goose Vodka and Bombay Sapphire Gin.
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