
Oreo Cakesters Is Taking Over
the Last Blockbuster as a Nod
to 2000s Nostalgia

It’s a new year, which means it’s time to welcome all things
new and do away with the old. Well, maybe not just yet. As
recent marketing trends have taught us, it’s never too late to
embrace a bit of nostalgia, and cookie titan Oreo is doing so
in a big way.
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