
P&G’s  Widen  the  Screen
Initiative  Invests  in  Black
Talent on Both Sides of the
Camera

Some of film’s simplest images of Black life have a way of
inspiring deep-seated dread in audiences.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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