Recognizing 2019’'s Power
Players in Media, Technology
and Marketing

7 hours ago
Adweek, 1in partnership with Quantcast, commemorated the

outstanding work of 2019 at Adweek’s Winners’ Circle.

The winners of this year’s awards and honors lists gathered
for a festive evening toasting the year’s accolades.

Attendees enjoying the photo booth props.
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The big issue comes out to party.
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Stephanie Paterik, executive editor, Adweek, and Peter Day,
chief technology officer, Quantcast.
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Wieden + Kennedy'’s Sonia Bisono, traffic manager, New York,
and Crystal Winstead, recruiter, pose with their award.
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Party favors!
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