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Facebook ads pro, Gil David, founder of Facebook and Instagram
Ads  consultancy  Run  DMG,  and  Florian  Litterst  of
Adsventure.de, recently joined Search Engine Land Editor-in-
Chief Ginny Marvin for a deep dive into Facebook’s big push
into e-commerce: Facebook Shops.

Watch the replay above.

Based  in  Northern  Ireland,  Gil  is  an  official  Facebook
Marketing Consultant Partner who works with businesses all
over the world spending from a few hundred dollars to more
than $150,000 per month on Facebook and Instagram ads.

Litterst  also  specializes  in  Facebook  and  Instagram
advertising and is also a Premium Facebook Marketing Partner
and Consultant.

Related: Get the Periodic Table of Digital Commerce Marketing

More on Facebook Shops: Facebook has made many attempts at e-
commerce, but this could be the one that finally sticks, with
big implications for smaller brands and retailers. Facebook
Shops is the company’s first major leap toward a unified e-
commerce  platform.  Announced  this  week,  it  will  allow
businesses  of  all  sizes  to  set  up  an  integrated  online
storefront for customers on both Facebook and Instagram. 

The new centralized shopping experience is rolling out on both
apps now, with a dedicated shopping tab coming to Instagram’s
navigation bar in the coming months. Facebook also plans to
integrate messaging capabilities via WhatsApp and Messenger
later this year. 

Facebook CEO Mark Zuckerberg calls Facebook Shops “the biggest
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step” the company has taken to unify e-commerce across its
family of apps. With many businesses closed due to COVID-19,
Facebook  Shops  come  at  an  opportune  time  for  sellers  who
haven’t  been  able  to  make  the  transition  from  offline  to
online commerce, while opening the door to smaller or first-
time retailers. Facebook Shops is free to use and is designed
to make shopping easier and more seamless for both customers
and the businesses selling on the platform.

We at Search Engine Land know there is so much uncertainty now
in our community, and we hope this series of live discussions,
presentations, tutorials and meetups help everyone stay sharp
and up to date on tactics and best practices. We want to give
great marketers a platform to inform, support and convene our
global community at a time when so much is up in the air,
including livelihoods. If you have an idea for a session or
would  like  to  join  a  panel,  email  me  at
hpowderly@thirddoormedia.com.

Meanwhile, watch our latest session replay on digital commerce
marketing below:
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