Revolutionizing Time(x) With
Shari Fabiani

It'’s no secret that collaboration is essential to
growth, but the how of it isn’t always so clear-and
it’s the understanding of how that is a true
competitive advantage. , a uniquely
formatted event on December 4 in LA, to unlock fresh
perspectives, true collaboration and growth.

As the CMO of Timex, Shari Fabiani has taken a contrarian
approach to marketing the iconic brand, focusing on building
engagement with core customers in this new episode of
Marketing Vanguard.

Fabiani’s career path, like many in her position, has been far
from linear. With a background in footwear and apparel, she
emphasizes her passion for the fast-paced and ever-changing
nature of the industry. “I thrive on that,” she shared,
revealing a common thread throughout her career.

Listen to this episode of Marketing Vanguard to hear more
about Fabiani’s journey and why her career has provided her
with a diverse skillset that she’'s brought to her role at
Timex.

Stream the new episode below and subscribe on Apple
Podcasts or find it on Spotify.

What if we told you the next great performance channel was
television? Incremental revenue, website visits, all the
acronyms you care about — generate and measure them all with


https://rassegna.lbit-solution.it/revolutionizing-timex-with-shari-fabiani/
https://rassegna.lbit-solution.it/revolutionizing-timex-with-shari-fabiani/
https://event.adweek.com/adweekx-2023/3983132?ref=nativep3&itm_source=ROS&itm_medium=display&itm_campaign=nativeAdweekX23&itm_content=p3
https://www.adweek.com/brand-marketing/mntn-mark-douglas-advertising-insights/
https://podcasts.apple.com/us/podcast/cmo-moves/id1336484262
https://podcasts.apple.com/us/podcast/cmo-moves/id1336484262
https://open.spotify.com/show/39HognHdtljv5ELNvhsL26

MNTN. Visit mountain.com to learn how to engage your audience
as they stream their favorite shows.
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