Road to Challenger Brands:
How Vrbo Plans to Bounce Back
From the Pandemic

Short-term rentals saw a rebound this past year once it became
clear consumers were comfortable with the idea of staying in
private vacation homes rather than hotels.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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