
Sen.  Ron  Wyden  Calls  for
‘Tough Love’ on Ad Industry,
Giving Control to Consumers

The advertising industry is already struggling to understand
and  comply  with  Google  and  Apple’s  tightening  privacy
guidelines. Now it faces potential national regulations aimed
at cleaning up the industry’s malpractices.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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