
Street  Artists  Reimagine
Classic  Ralph  Lauren  Polo
Shirt For AR-Enabled Murals

|
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A graffiti artist whose resume includes Tom Clancy video games
and  Reebok  yoga  outfits  has  reimagined  the  classic  Ralph
Lauren polo shirt as part of a new outdoor art installation
for the brand.

The  street  artist,  known  as  ELLE,  is  part  of  the  summer
campaign that spans New York, Chicago and Dallas, where three
giant and selfie-ready murals rolled out this month.

The out-of-home campaign also includes work from artists Steve
Hunter and CERA, and each piece is enabled with augmented
reality animations via a Snapchat code to encourage consumers
to spend time engaging with the brand and the images.

The pieces “feature a polo horse activated by Snapchat AR so
that a pony blasts out of the painting and allows users to
toggle the colors in the image,” the brand explained in a blog
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post.

The  colorful  wall  art,  with  the  ever-present  polo  pony,
“reflects the flavor of the various cities and neighborhoods
in their designs and reinterpret the polo shirt to a new
generation,”explains  the  brand  in  a  statement  about  the
campaign, which notes that there’s also 3D “ground art” in
Chicago and Dallas.

The company plans to use ELLE, CERA and Hunter’s designs on
product, available on the Polo app, with proceeds going to
local arts-education nonprofits in underserved communities.

View this post on Instagram

If anyone asked me last year what I would be doing this
summer, I would have never thought it would be painting a
mural with @PoloRalphLauren. I was blown away and totally
honored to be asked. Check-out my link in bio. ✨???? • So, I
was thinking how we often identify ourselves by what we wear,
and the Polo is one of those wildly iconic pieces of clothing
that defies categorization, it was almost impossible to think
of any one type of person that wears one. I started to think
about the Polo as a larger idea, and how our clothing is this
fascinatingly ageless thing that we carry with us day by day
and year by year. As we move through life, so does our
clothing.  I  kept  thinking  of  this  person,  their  Polo
billowing off their back, odds and ends flying behind them,
clouds  and  water  splashing  by  as  if  they  are  in  this
weightless, ageless, and timeless place. I pieced segments of
this drawing together, and before I knew it, she was riding
with confidence. She looked strong, quick, and agile on that
horse,  and  her  Polo  looked  fresh  and  bold.  I  love  the
relationship we have with what we choose to wear, and it was
an honest pleasure to create a work of art that talks about
that aspect of our individuality. #PoloPartner

A post shared by CERA (@cera_streetart) on Jul 17, 2020 at

https://www.ralphlauren.com/rlmag/culture-polo-shirt-mural-New-York-City-Elle.html
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/p/CCvwX6EjpGh/?utm_source=ig_embed&utm_campaign=loading
https://www.instagram.com/cera_streetart/?utm_source=ig_embed&utm_campaign=loading


7:15am PDT

The outdoor campaign comes on the heels of a few other notable
efforts from the iconic brand, which last year consolidated
its global media with four agencies and shifted the bulk of
its  marketing  to  digital  channels.  Ralph  Lauren  recently
debuted a gender neutral Polo Pride collection for adults and
children called “We Stand Together.”

Models for that line, which benefits the Stonewall Community
Foundation, include actor-producer Dan Levy, TikTok duo Ebony
and Denise of Team2Moms, and U.S. Army veteran Anthony Woods.

The company also launched Polo Project: Design for Good in
May, with artist Michelle Smith’s “Just Let Me Breathe” design
on limited edition T-shirts. Proceeds from those sales went to
the World Health Organization’s Covid-19 funds.
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