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Podcasts and internet
marketing: Are you missing
the boat?

30-second summary:

 The drive to be more productive, the thirst to learn
something new — these are the primary reasons behind the
rising popularity of podcasts.

= One in every four Americans over the age of 12 listens
to podcasts religiously.

» Podcasts’ share of the ear is projected to increase by
120% in the next few years, with the total number of
listeners exceeding 100 million by 2021.

 But how exactly can you use podcasts to boost your
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internet marketing campaign?

 How can you ensure that creating audio content 1is a
rewarding investment for your particular business?

» Internet marketing specialist, Nasirabadi Reza, decode
the answers to a lot of these key questions. Hop on!

Not so long ago, commuting was my favorite part of the day.
Driving and traffic jams aside, it was the time when I could
relax my mind. With music blasting on the car’s audio system
(which I had specially upgraded — just so you know), I would
zone out and temporarily free myself from thinking about all
the workload/household chores waiting for me at the end of the
journey.

But then that wave of boosting productivity, managing time,
and whatnot hit. And I found myself trading my playlist for
podcasts.

Make no mistake, commuting is still my favorite part of the
day, but not because the idleness is a welcome change.

I now love the commute because it's the most enriching part of
my day. Every day is a new learning experience as I tune in to
a marketing podcast and get deeper insights into my line of
work. If I am not in the mood for that, I just switch to a
radio drama or a talk show instead and get entertained on the

go.

People in innumerable quantities all around the world are
showing a similar change in preferences.

And for marketers, this presents the next growth
opportunity as podcasting promises to open the door to the
future.

Podcasts paving the path to the



future of internet marketing

The drive to be more productive, the thirst to learn something
new — these are the primary reasons behind the rising
popularity of podcasts. Of course, their convenience and
accessibility, and the fact that podcasts present the info in
easily digestible pieces, make them all the more crowd-
pleasing.

In the U.S. alone, there were reported to be around 75
million podcast listeners during the last year. One in every
four Americans over the age of 12 listens to podcasts
religiously. And the trend has only started to pick up pace.

Based on statistical analysis, podcasts’ share of the ear 1is
projected to increase by 120% in the next few years, with the
total number of listeners exceeding 100 million by 2021.

But how exactly can you use podcasts to boost your marketing
campaign? How can you leverage these findings in your favor?
And how can you ensure that creating audio content is a
rewarding investment for your particular business?

These were the main questions that came up in a discussion
with a few of my fellow workers when we sat down to reconsider
our branding strategies. One of them held the staunch belief
that podcasting works for media brands only.

When a logical explanation couldn’t convince him, that’'s when
I had to pull out my phone and show him various non-media
brands that have successfully integrated podcast marketing
into their internet marketing campaigns.

If you share a similar viewpoint or are still confused about
how podcasting can benefit your brand, consider the following
businesses that continue to gain popularity amongst the masses
by jumping onto the podcasting bandwagon.
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Examples of brands using podcast
marketing

1. General Electric

If you aren’t already aware of ‘The Message’ and ‘Life After’,
you must be thinking, “wait, an electric company promoting
machines and tech-solutions through podcasts?”

As absurd as it may sound, that'’s still happening
nonetheless.

‘The Message’ and ‘Life After’ are two series of a science
fiction podcast that follows a journalistic style. The first
series follows the work of scientists trying to decode
extraterrestrial messages using high-end technology developed
by- yes you guessed it — General Electric.

Talk about marketers whose creativity knows no bounds.

The second podcast series has a different storyline, but the
same method for bringing GE’s products into the public eye.

This is an incredible technique to create brand awareness not
just among the products’ direct buyers, but way beyond.

The use of podcasting to promote your business is limited only
by your imagination. And these audio dramas created by General
Electric are the ultimate proof of this statement.

2. McDonald’s

McDonald’s podcast marketing serves as a great example for
companies that might fall prey to public relations (PR)
problems.

Remember the saga of the Szechuan sauce? The special sauce was
being sold at McDonald’s outlets for a limited time period
when things went out of control. People started fighting with



each other to get their share of the popular sauce eventually
creating a bad image for the retail chain for poor management
and not creating a sufficiently large batch in the first
place.

McDonald’s took an ingenious approach to address the issue and
restoring the damage done to its brand image.

The highly popular yet super-limited Szechuan sauce became the
subject of an investigative podcast called ‘The Sauce.’

Consisting of just three parts, the series might have been
short, but it effectively used the power of audio content to
rebuild the brand image in no time.

Keep in mind this brilliant marketing hack from McDonald’s for
times when a seemingly minor customer complaint starts to
wreak havoc for your business by going viral.

3. Sephora collection

Sephora launched a podcast titled #LIPSTORIES in partnership
with Girlboss Radio. The main aim was to celebrate the
company’'s line of lipsticks.

Each episode of the series revolved around women who either
served as an inspiration behind the product or other
influential female workers who were inspired by the product
itself.

This is a powerful example for businesses trying to upsell
their goods or services while establishing a positive image
among their customers at the same time.

Podcasts that you definitely need
to listen

If you are unsure how to get started on podcast marketing,



consider tuning in to the following channels to let the tricks
of the trade:

1. IdeaCast by HBR

Who wouldn’t be interested in reading Harvard Business Review?
But it can be hard to find the time. If that’'s the case, you
can explore new ideas and actionable advice on innovation and
market leadership by signing up at IdeaCast — HBR's official
podcasting channel. These informative podcasts are based on
interviews with renowned entities such as Eric Schmidt and
focus on bringing something new in every episode.

2. Outside In

The Outside In podcast aims to reveal the secrets behind some
of the world’s most renowned brands. It discusses their
customer-centered approach and gives listeners deep insight
into how they can implement those strategies on their own.

Blogging might still be the favored technique for content
marketing. But you cannot simply deny the fact that podcasting
is climbing the charts incredibly fast. It is a viable
marketing channel that you can easily leverage in your
business’s favor.

Nasirabadi Reza is an internet marketing specialist with a
passion for writing and sharing valuable 1insights gained
through years of experience in the industry. He manages the
content delivery hub at Zigma and 1is dedicated to creating
smart strategies for clients who want to take their business
to the next level. Reza can be found at @MarketingZigma.

More about:
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Nine mistakes to avoid when
contacting websites for
backlinks

30-second summary:

= A backlink is a link that directs visitors from another
website to yours.

= Obtaining backlinks is fundamental to improving your
sites search engine ranking, the best ranking sites have
thousands of backlinks.

 While backlinks are important, they are not easy to get
and the outreach process can be timely and expensive.

 There are a common set of guidelines to follow when
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looking to obtain backlinks. However, these guidelines
are often breached, impacting a sites ability to get
more backlinks.

Anyone who knows anything about boosting a website’s SEO and
earning the praise of the Google Gods knows the importance of
backlinks. Not only do backlinks send more traffic to your
site, but they help you gain notoriety as an authority in your
industry.

Some backlinks are gained organically, which means one website
stumbles upon the amazing content on your web page and links
to it without you asking. Others are gained by paying,
providing content, or begging and pleading.

Backlinks are not an easy job

Let’'s be honest, earning backlinks as a newbie or start-up
isn’t easy. It sometimes takes years to gain the type of
authority and notoriety that makes other websites willingly
backlink to you as a resource. So, while you’re gaining
traction, building SEO, and working your way to the top, you
may need to take a different approach.

This 1s where soliciting other websites for backlinks comes
into play. With millions of websites crowding the internet,
there are plenty in desperate need of quality content. So,
what does that mean for you?

You offer to write a quality, content-driven article (more on
this later) free of charge for a website to use on their blog.
You might be thinking, “What? Why would I write an article for
free?” Well, when you slip a backlink to your website into the
article, you’'re increasing the chances that you’ll see a boost
in traffic and SEO.

But, as the old saying goes, nothing worth having in life 1is
truly free.



This is why, in addition to the time it takes you to write the
article, you may need to pay a publishing fee. Websites know
how valuable backlinks are and they’re not afraid to charge
you for them.

Not sure that jumping through all of these hoops is worth it?
Well, it is and we’re about to tell you why.

What are backlinks?

Simply put, a backlink is a link that directs visitors from
another website to yours. Think of it as a reference.
Backlinks are mostly found in informative blog posts. If
you’'ve ever clicked on blue, highlighted words in an article,
and found yourself redirected to another website, you just
clicked on a backlink. And chances are, that website owner
paid for that link.

You can get backlinks in a few different ways. The easiest way
is to pay the publishing site to place a backlink in an
existing article. This method is generally cheaper and
requires less work on your part. But, you have less control
over the anchor text or the article’s content. If you don't
care, great! But if you want more control over your backlinks,
you’'ll need to provide the content yourself.

That means writing a blog post with a link to your website
embedded naturally and contextually. Some websites post the
content with your backlink on their page free of charge. These
are usually websites with low domain authority in need of
content to fill their pages.

While these backlinks aren’t as valuable to your site, a
backlink is a backlink and even ones from low ranking sites
can help boost your SEO.

If you're shooting for more high-profile websites with high
domain authority, you’ll need to provide both the content and



pay a publishing fee.

The fees are usually outlined in the publishing site’s guest
post criteria and can range anywhere from $30 to hundreds, so
be prepared to shell out some cold hard cash.

Why are backlinks important?

So, why do website owners pay money (or provide free content)
to receive a backlink? Backlinks are actually a much more
cost-effective way to advertise your business or website. By
making a single investment, you could gain thousands of
visitors that convert to sales.

Increased traffic on your website also helps boost your SEO
and your ranking on the SERPs (search engine results page).
But that’s not all. Backlinks are 1like a glowing
recommendation from a well-known professional in your field.
When a high-ranking website backlinks to yours it gives you
more credibility. In time, this will increase your domain
authority.

The number of referring domains 1is one of the first things
Google considers when ranking your site. The more you have,
the higher your site will rank on the SERPs.

Proof that backlinks work

Still not convinced that backlinks are worth your time or
investment?

Websites with more than 300 referring domains are much more
likely to rank in the number one spot than, let’s say, a
website with only 50 backlinks.

The quality of your backlinks is just as important as the
quantity. The higher the domain authority of the referring
website, the better it is for your SEO and ranking. For
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example, if you’re someone designing a new sports beverage,
you’'re much more likely to gain traction with an endorsement
from a professional athlete like Shaqg than you would be from a
high school basketball coach.

Major mistakes to avoid when
contacting websites for backlinks

Now that we’ve covered the basics of what backlinks are and
why they’re so important, you’'re probably ready to run out and
start contacting publishing websites, right? Not so fast.

Publishing sites are inundated every day with websites looking
for backlinks. Not only does your article need to stand out
from the crowd, but you need to follow some basic guidelines.
Some guidelines are common sense etiquette and professionalism
while others are specifically outlined by the publisher.

Do your research before pitching to a website. In addition,
avoid these nine mistakes.

1. Don’'t haggle over the price

There’s nothing more insulting to a blogger than having
someone try to beat down their posting price. Some blogs
advertise a specific price for getting a backlink on their
website. Others welcome free content and give you a link as a
“thank you”. For those that charge a flat fee, be careful how
much haggling you do. If the price is $100 to post, don't
offer them $50. You won’t get very far and you may burn some
bridges along the way.

That’'s not to say that asking for a small discount is always
out of line. If it feels appropriate, ask for 5 or 10% off the
price — but don’t be surprised if they decline.

Remember, you aren’t the only person willing to pay for



backlinks and you won’t be the last. You're a dime a dozen.
Don’t blow your chances for getting a backlink on a reputable
site with a high-domain over a few dollars. If your 1link
successfully posts, the investment will pay for itself ten-
fold.

2. Don’t create over promotional
content

There’s no denying that backlinks are a form of self-
promotion, but when your content is over-promotional, both the
blogger and the readers will pick up on it right away. No one
likes to read an article riddled with countless links.

They’'re an eyesore and take away from the content’s value.
When creating a post to pitch to a publishing site, focus on
the customer experience, not your own agenda.

What are the customer’s pain points and how does your content
address them? Are you providing valuable, credible content
that answers your reader’s burning questions? There are
countless ways to include your backlink in the article without
hitting the reader over the head with it. Publishers want
content-driven submissions, not a sales pitch.

3. Don’t 1ignore the blogger’s
criteria

Rules were made for a reason — and the guidelines bloggers
have for guest post submissions have a purpose. If the website
you're pitching to has specific criteria for submitting,
follow it.

Similar to a job application, provide all the required
information and follow the structured guidelines. It’s hard
enough for bloggers to weed through countless emails and



pitches — if yours breaks even one rule, it’ll get tossed
aside without a second thought.

The most common guidelines surround the length of the article,
what to include in the initial email (bio, headshot, and other
details), the format (Google Doc, PDF file), and the
submission process.

Read all of these guidelines before submitting your work. Not
doing so will be a waste of time for both you and the blogger
you're pitching to.

4. Adhere to the word count

Another important guideline that many publishing sites will
give you is the word count of the articles. The average length
of a blog post is about 2,000. This isn’t just a number that
the bloggers pulled out of thin air.

Google prefers blog posts over 2,000 pages. New data
suggests that 2,100 to 2,400 words is the ideal length for
boosting SEO. They often provide the most value to readers.
But that’s not to say that posts between 500 and 2,000 words
have no place on the Internet. There are plenty of readers who
prefer a short, concise, and to-the-point article that’'s only
1,000 words or less.

Trust that the blogger you’re pitching to have done their
research and selected a specific length of all submissions for
a reason. Don’t disregard their request. Avoid submitting
articles that are way over or way under the word count. Also,
avoid adding useless information (fluff) just to reach the
word count. Publishing websites will see right through this
and likely reject your article, costing you a backlink and
much-needed exposure.
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5. Stuffing your content with
backlinks

One per customer — that's the theory behind including
backlinks in an article. If you successfully pitch your idea
or article to a publishing website, most allow one backlink to
a page on your site. Not four, five, or ten. Don’t stuff your
article with backlinks. Not only does it look sloppy and
unprofessional, but it hurts your credibility and the
legitimacy of the article.

Remember, you should be creating content-driven articles that
include helpful information. Backlinks should be included in a
discrete and meaningful way. When an article 1is riddled with
links, readers are much less likely to read the entire thing
and it’'s even more unlikely that they’ll click on any of the
links. A few links scattered throughout an article are much
more attractive and won’t overwhelm the reader (or annoy the
blogger you're pitching to).

6. Pitching to irrelevant websites

Not staying in your lane is another major mistake to avoid
when contacting bloggers for a backlink. When you approach a
blogger in an industry that’s not relevant to yours, it shows
carelessness. You clearly didn’'t research the publishing site.
It appears as if you’ve just mass-emailed a list of websites
that accept guest posts. And you can guarantee that the
publishing website will give you as much time and attention as
you gave the research process. Zero.

If you're a property management company, you shouldn’t be
contacting bloggers in the fashion or beauty industry. Stick
with real estate websites or even companies that offer
financial or loan advice. Make sure that the relationship
makes sense before contacting the websites.
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7. Hounding the blogger

There'’s something to be said about following up with a website
after pitching your article idea. Follow-up emails show
responsibility, eagerness, and a certain 1level of
professionalism. Contacting the blogger more than two times or
hounding them for a response, on the other hand, screams
desperation.

Once you initially make contact with the website, wait a few
days before sending a follow-up email. When you do, indicate
that you just want to confirm that they received your
submission or ask if there’s any additional information they’d
like. If they don’t answer after this second attempt, give it
up and move on. It either means your article idea wasn’t a
good fit at this time, the content wasn’t up to snuff, or
perhaps they’re not interested in backlinking to your
website.

All of these reasons are legitimate. Don’'t take it personally.
Accept that it's a dead-end and start pitching to other
websites.

8. Rambling in the initial email

We get it. You're excited for the opportunity to post on a
blogger’s site. You want that backlink. But it’s important to
remain calm, cool, and collected — and that means avoiding
overly long emails that ramble on about how honored you’d be
if they’d publish your article and backlink.

The blogger doesn’t need or want your life story. Keep it
short, simple, and to the point.

Not only do overly long emails annoy bloggers but your
intended message will get lost in the shuffle. Check the
blogger’s criteria once again. What specific details do they
ask for? Be sure to include all of these, without going



overboard. Most bloggers want a short synopsis of what your
business 1is about, who you are, and what you want (aka a
backlink).

In some cases, you can briefly touch on your budget, but this
isn’'t always a good approach. If their criteria already
outline a price, remember not to haggle too much. If they
don’'t mention a price, you don’t want to offer more than they
normally charge and end up spending too much. When in doubt,
avoid talking costs until you get a response.

9. Submitting unoriginal content

This 1is SEO no-no number one. Never, ever, ever submit
duplicate content to a website for publication. Not only does
this teeter on breaking copyright rules and possibly
plagiarism, but it hurts the host site’s SEO.

The last thing you want to do is offend or negatively impact
the business that you’re pitching to. Not only will it put a
bad taste in their mouth about you and your website, but it’ll
downright piss them off. It also shows that you know very
little about how backlinking works.

The content you submit should be unique and written
specifically for the publishing site’s target audience. Even
if you have the perfect article already written for your
niche, avoid pitching it to multiple websites at once. Then,
you'll find yourself in a pickle if more than one blogger
accepts it. Instead, try pitching blog post ideas or outlines
where you can create original, unique content for each
website.

Backlinks are an important part of the SEO puzzle. As your
website climbs the Google ranks to claim a spot at the top,
you may need a little boost. Backlinks are one way to get this
boost without spending a fortune.



You won’t get a response from every blogger you pitch to. In
fact, you may only hear from a handful out of hundreds. And of
that handful, you may only succeed in posting one or two
backlinks. So, while you’ll win some and lose some, the most
important thing to remember is to always play by the rules.

More about:
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