While Well-Intentioned, VR Is
Rooted 1in Privilege and
Disregards Those in Need

Like lots of people in the world, I’'ve spent some quality
family time roaming my neighborhood trying to capture little
cartoon monsters on my cell phone. For many of us, Pok?mon Go
was our first experience of augmented reality. It was lots of
fun. In fact, a lot of the money behind AR/VR comes from..
http://www.adweek.com/digital/while-well-intentioned-vr-is-roo
ted-in-privilege-and-disregards-those-in-need/

How Technology and Fresh
Talent Are Mapping Out the
Future for Agencies

As a global agency CEO for the last 15 years and former
chairman of the American Association of Advertising Agencies,
the evolving client-agency paradigm is always top of mind for
me. There’s been extensive talk in the news recently about how
brands are redefining their agency relationships. From P&G
announcing that they are building one..
http://www.adweek.com/agencies/how-technology-and-fresh-talent
-are-mapping-out-the-future-for-agencies/
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How CMOs Can Navigate the C-
Suite

For virtually every kind of communication, there’s exclusive
language. In mobile messaging, emojis convey emotions. For
composers, sheet music indicates the measures and melodies.
Even baseball has its own system, with a sequence of unique
signs shared between coaches and players. For marketers in the
C-suite, the common communication is the shorthand of strategy
briefs,..

http://www.adweek.com/brand-marketing/how-cmos-can-navigate-th
e-c-suite/

5 Reasons Why Award Shows
Still Resonate With Creatives

Without wishing to sound like the director’s cut of a Demi
Moore movie, let’s start with full disclosure: I'm involved in
an awards show. The Epica Awards, to be exact, which as far as
I know is still the only international competition judged not
by creative folk from agencies, but by journalists who write
about..
http://www.adweek.com/brand-marketing/5-reasons-why-award-show
s-still-resonate-with-creatives/
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Why Brands Need to Remember
That Tech Advancements Have
Unexpected Consequences

On June 29, 1956, President Dwight Eisenhower signed the
Federal-Aid Highway Act of 1956, leading to the creation of
America’s Interstate Highway System. Finished 35 years later,
one-quarter of all vehicle miles driven in the United States
use the interstate system. As would be expected, the most
direct effect of the interstate was on other..
http://www.adweek.com/digital/why-brands-need-to-remember-that
-tech-advancements-have-unexpected-consequences/

Contests Require Careful
Strategy or Risk Beilng
Dismissed by Audiences

Giveaways are dime a dozen across social media. Effective,
legal, responsible and on-brand competitions, however—not so
much. Cluttering up your newsfeed, thanks to shares and
tagging, and popping up as adverts and organically from the
pages you like, they range from products you’re actually
likely to buy to that old chestnut, the “Win an RV".
http://www.adweek.com/brand-marketing/contests-require-careful
-strategy-or-risk-being-dismissed-by-audiences/
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Google’'s Latest Updates to
Its Assistant Are Creepy-and
Exactly What We Asked For

The Google Assistant might finally jump ahead of Amazon’s
Alexa in the race for user-friendly (if not potentially
creepy) artificial intelligence. .@Google's new AI assistant
sounds exactly 1like human https://t.co/VPhJAreDaE
pic.twitter.com/C7YrJfFIiw — Vala Afshar (@ValaAfshar) May 11,
2018 At its annual developer conference this week 1in
California, Google announced the latest update to Assistant,
including..
http://www.adweek.com/digital/googles-latest-updates-to-its-as
sistant-are-creepy-and-exactly-what-we-asked-for/

Brands Are Creating Virtual
Influencers, Which Could Make
the Kardashians a Thing of
the Past

We all know that spokespeople and endorsers can be erratic.
Wild antics can generate negative PR and damage brands. What
if you could eliminate the threat of a spokesperson going
rogue while still tapping into the massive influencer
audiences? Although swapping the Kardashians for virtual
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influencers might sound like a dream come true, the reality..
http://www.adweek.com/brand-marketing/brands-are-creating-virt
ual-influencers-which-could-make-the-kardashians-a-thing-of-
the-past/

How Agencies Can Benefit From
the Gig Economy While
Providing Much-Desired Work-
Life Balance for Employees

The age of impermanence is here. As the North American head of
a small creative agency, I'm seeing several trends that tell
me this is so. First of all, the brand and agency models are
shifting; lengthy retainers are being replaced by flexible,
project-based relationships. That, coupled with the workforce
becoming ever-more fluid. There's been..
http://www.adweek.com/agencies/how-agencies-can-benefit-from-t
he-gig-economy-while-providing-much-desired-work-1life-balance-
for-employees/

6 Things Brands Should Think
About Before Taking a
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Political Stance

I don’t think Tim Mapes, chief marketing officer at Delta Air
Lines, woke up on Jan. 1 this year with the idea that the new
personification of the Delta brand in 2018 would be an
unabashedly left-wing progressive. I also don’t think he had a
standing meeting each week in 2017 scrutinizing each of the..
http://www.adweek.com/brand-marketing/6-things-brands-should-t
hink-about-before-taking-a-political-stance/
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