
Target  to  Switch  to  Hybrid
Remote and On-Site Work Model

In another sign of changing times, department store chain
Target told employees yesterday that it is switching to a
hybrid remote and on-site work model.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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