The Amazon ad juggernaut:
What's your experience been?

Last year, we surveyed our readers to find out where marketers
were prioritizing spend on Amazon’s growing list of offerings,
as compared to spend on Google Shopping and other platforms
geared toward retailers.

We found that 80% of those advertising on platforms that
support digital commerce campaigns planned to increase
spending on Amazon in 2019. And nearly half said they planned
to increase it by more than 25%.

Has that actually occurred? Have results met with
expectations? We're eager to find out how perceptions and use
of the platform have changed in the past year. That’'s why
we're asking commerce advertisers to fill out a brief survey
on the topic.

We hope you'’ll take a few minutes to share your experience
with us and, in return, you’ll get a chance to win an AlLl-
Access pass (worth more than $2000) to one of our SMX events
in the U.S. happening in the next two years.

Don’t delay, as we’ll be closing the survey at the end of the
week and we’ll share results in our digital commerce marketing
track at SMX West 2020 in February.
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