
The Need for Climate Action
Is More Urgent Than Ever. Can
Cannes Lions Deliver?

How can you keep pace with an accelerating marketing
ecosystem? Join us at Brandweek Sept. 12–16 in Miami
alongside leading CMOs, founders and change makers
from  Gatorade,  Marriott,  Alo
Yoga, Campbell’s, Uncommon James and more. Book now.

The  last  time  the  Cannes  Lions  International  Festival  of
Creativity took place in person, nobody had heard of Covid-19
nor read a brief for a “We’re in This Together” spot. The
United Nations was gearing up to deliver a three-part report
detailing how burning fossil fuels was responsible for global
warming that will devastate communities around the world—and
outlining the drastic changes required to mitigate it. And
Russia hadn’t yet invaded Ukraine in a war that is funded by
its oil and gas business.

Recommended articles
https://www.adweek.com/brand-marketing/the-need-for-climate-ac
tion-is-more-urgent-than-ever-can-cannes-lions-deliver/

https://rassegna.lbit-solution.it/the-need-for-climate-action-is-more-urgent-than-ever-can-cannes-lions-deliver/
https://rassegna.lbit-solution.it/the-need-for-climate-action-is-more-urgent-than-ever-can-cannes-lions-deliver/
https://rassegna.lbit-solution.it/the-need-for-climate-action-is-more-urgent-than-ever-can-cannes-lions-deliver/
https://event.adweek.com/brandweek-2022/1948582?ref=nativep3
https://event.adweek.com/brandweek-2022/1948582?ref=nativep3
https://www.youtube.com/watch?v=vM3J9jDoaTA
https://www.adweek.com/brand-marketing/un-climate-report-demands-action-brands-agencies/

