The need for speed: Google
dedicates engineering team to
accelerate development of
WordPress ecosystem

Google has invested heavily in shaping the architecture of the
web, working with developers, the open-source community and
the SEO community to ensure adoption of technologies and
practices as part of its mission “to contribute to the
prevalence of a healthy, flourishing, and vibrant web.”

Most recently, Google has partnered with open-source content
management system (CMS) WordPress, arguably the largest, with
market share nearing 59 percent and an estimated 1/3 of all
web content published through the platform — including our
three publications.
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Speed, mobile-first and WordPress

Google has been focusing on speed, speed, and then also speed,
for eight years now. It formally announced a Speed Update that
will roll out in July 2018, using mobile page speed as a
ranking factor in mobile search results.

It has also announced that the mobile-first index has begun
rolling out — meaning that Google has started indexing and
using for ranking in SERPs, the mobile version of a website.
The emphasis on mobile and speed is driven by data that
demonstrates most searches are now performed on mobile
devices. Slow, poorly performing sites result in a bad user
experience and negatively impact site engagement, as well as
conversions.

With the goal of assisting site owners in improving page load
time for mobile visitors, Google launched the AMP project in
2015. Google has been aggressive in pushing adoption via the
open-source community, working with platform plugin developers
as well as providing large brand sites with developer
resources to implement the technology. Even so, adoption of
this mobile-friendly framework across the web has been slow:
It's estimated that fewer than .1 percent of all websites are
using the markup language.

With its 59 percent CMS market share equating to 29 percent of
all websites running WordPress, a partnership with the
platform makes perfect sense for Google to advance its goals
of a stronger, better, faster web.

Google participated this past December at WordCamp US, the
largest of the WordPress developer events that happen around
the country. From an article by Alberto Medina, Developer
Advocate in the Content Ecosystems Team at Google: “Our goal
was to engage with the WordPress community and start a
discussion around the performance of the WordPress ecosystem.”
At the event, Google shared data in a presentation that


https://searchengineland.com/google-says-page-speed-ranking-factor-use-mobile-page-speed-mobile-sites-upcoming-months-250874
https://searchengineland.com/google-now-counts-site-speed-as-ranking-factor-39708
https://searchengineland.com/site-speed-googles-next-ranking-factor-29793
https://searchengineland.com/google-speed-update-page-speed-will-become-ranking-factor-mobile-search-289904
https://searchengineland.com/google-offers-advice-get-ready-mobile-first-index-288532
https://searchengineland.com/report-nearly-60-percent-searches-now-mobile-devices-255025
https://searchengineland.com/need-speed-7-observations-impact-page-speed-future-local-mobile-search-243128
https://www.ampproject.org/
https://w3techs.com/technologies/details/ml-amp/all/all
https://w3techs.com/technologies/details/cm-wordpress/all/all
https://w3techs.com/technologies/details/cm-wordpress/all/all
https://w3techs.com/technologies/details/cm-wordpress/all/all
https://torquemag.io/2017/12/google-and-wordpress/
https://docs.google.com/presentation/d/e/2PACX-1vTcI47H-9B7UaygGZWxfhieMcGNY_Z03R0u8fXtwZuSD9-A-fXtK2VTpb5PJEvlmC73OjBK4g1y38he/pub?start=false&loop=false&delayms=3000&slide=id.g2af61f9b67_0_229

demonstrates a fundamental problem of the CMS: its poor
performance on measures of speed and page load as benchmarked
against non-WordPress-based sites.

To anyone who has developed or worked on WordPress-based
websites, it’s no secret that the open-source platform has
struggled throughout the years with code bloat, security and
performance challenges. The past couple of years have seen
significant improvements in the core code, but as the data
below demonstrate, WordPress pages still lag behind non-
WordPress webpages on most performance indicators.
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Visual Speed Index

How quickly the contents of a page are visibly populated? Cower is Better

B Not WordPress M WordPress
4500
4000
3500
3000
2500
2000
1500

Median Speed Index

1000
500

Source: Alberto Medina — WordCamp US 2017 Presentation

Google + WordPress = ?

In a second article posted on his personal blog, Medina wrote
this past week about the expansion of the team at Google
that’'s dedicated to advancing the WordPress platform (you can
find the official job posting here). In addition to improving
performance, the collaboration is focused on bringing the
platform’s ecosystem up to current web experience standards
more rapidly — via technologies such as Progressive Web Apps
(PWA) .

From that article:

Our WordPress vision covers a lot of exciting work across the
full breadth of the WordPress ecosystem: collaborating on WP
core, developing themes, plugins, and WP-tailored tools and
infrastructure, and engaging with the broader WordPress
community of publishers.


https://medinathoughts.com/2018/01/29/wordpress-google/
https://careers.google.com/jobs#!t=jo&jid=/google/developer-programs-engineer-web-content-google-building-41-1600-amphitheatre-2847440009&
https://searchengineland.com/google-progressive-web-apps-mobile-experience-seo-259866

This vision squares with the sentiments heard from many who
actively work on sites on the WordPress platform. I spoke
about the partnership with Senior SEO Analyst at CBS
Interactive Jon Henshaw, who noted, “I’ve been waiting for
someone to tackle PWA-related features/plugins for WordPress
for a while. Most attempts I’'ve seen, including one from
Mozilla, have fallen short. The additions I would most like to
see are service workers and low-bandwidth/offline content
built into the CMS.”

While Medina’s post specifically calls out “Expanding
capabilities of the AMP Plugin to enable delightful user
experiences,” one could speculate that the long-term roadmap
includes rolling AMP (or an AMP-like functionality) into the
WordPress core. We'’ve reached out to Google to comment on this
specifically and will update with any additional information
when we have 1it.

Want to learn more about the Speed Update, the mobile-first
index and AMP? Join us next month at our SMX West conference
in San Jose, where industry experts will share their tips,
tactics and strategy around these topics and more:
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