
The Speed of Culture Podcast:
Redefining  the  Personal
Finance Industry

Inspiration  meets  innovation  at  Brandweek,  the
ultimate  marketing  experience.  Join  industry
luminaries, rising talent and strategic experts in
Phoenix,  Arizona  this  September  23–26  to  assess
challenges, develop solutions and create new pathways
for growth. Register early to save.

As  the  economic  landscape  shifts,  understanding  money
management is no longer just about saving for the future—it’s
also about conquering financial challenges and seizing today’s
opportunities. To learn more, we sat down with Nicole Lapin, a
financial  powerhouse  who  has  turned  her  expertise  into  a
crusade for financial literacy.

In this episode of The Speed of Culture, host Matt Britton
sits  down  with  Lapin  to  explore  her  journey  from  young
journalist  to  financial  news  powerhouse,  her  mission  to
demystify financial jargon and the creation of Money News
Network.

Key takeaways:

[00:02:48] Embracing financial literacy as a lifelong
journey — Lapin champions the idea that understanding
finance is akin to learning a new language, vital for
empowerment  and  navigating  life’s  challenges.  By
demystifying financial concepts, she aims to make fiscal
literacy accessible to all, breaking down barriers that
often  intimidate  beginners.  Lapin’s  journey  from
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financial novice to expert underscores the importance of
education in achieving personal and professional goals.
[00:13:33]  Breaking  down  financial  barriers  through
jargon-free communication — Lapin discusses the daunting
barrier of financial jargon, likening it to an exclusive
language.  By  advocating  for  the  simplification  of
financial terminology, Lapin aims to open the world of
finance to a broader audience, ensuring that more people
can understand and engage with their financial health
without  feeling  overwhelmed.  This  approach  not  only
empowers individuals but also invites a more inclusive
conversation around money. Brands can take this insight
to heart by simplifying communications and making their
products and services more accessible and understandable
to everyone, regardless of their background.
[00:20:45]  Media’s  role  in  democratizing  financial
education — Reflecting on the launch of the Money News
Network, Lapin highlights the critical role media plays
in  spreading  financial  literacy.  In  a  world  where
information is power, providing accessible, engaging and
reliable  financial  content  can  drastically  impact
individuals’ financial literacy and, subsequently, their
lives. Lapin’s effort to fill the void in financial
education  through  various  media  underscores  the
potential to effectively reach and educate a diverse
audience. Brands that want to stand out should consider
how they can use media to inform, educate and empower
their audiences.
[00:16:24]  Adapting  financial  advice  to  emerging
technologies  —  Lapin  acknowledges  the  fast-paced
evolution  of  financial  technologies,  including
cryptocurrencies and NFTs, stressing the importance of
keeping financial advice relevant and up-to-date. Her
approach to incorporating modern financial developments
into  traditional  financial  literacy  frameworks
demonstrates  the  necessity  of  evolving  financial
education to include new and often complex financial



instruments.  This  ongoing  adaptation  ensures  that
individuals are equipped with the knowledge to navigate
the modern financial landscape confidently. For brands,
staying ahead of technological trends and integrating
them into their educational content can help maintain
relevance  and  provide  valuable  guidance  to  their
audience.

[00:19:18] Entrepreneurial spirit in financial literacy
education — Through the founding of Money News Network,
Lapin  exemplifies  how  entrepreneurship  can  drive
innovation  in  financial  literacy  education.  Her
dedication to creating a platform that offers diverse,
accessible financial content reflects a commitment to
empowering individuals with the knowledge they need to
succeed  financially.  Through  quality  content  and
responsible  brand  partnerships,  Lapin  sets  a  new
standard for financial education. Brands can learn from
this entrepreneurial approach by seeking innovative ways
to contribute to financial literacy, prioritizing the
needs and well-being of their audience.
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