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Network TV
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technology.  Talk  with  experts  on  generative  AI,
audience management, automation, the metaverse and
more. Register.

When  Gaby  Maestre  (they/them)  decided  to  leave  the  TV
industry, their colleagues weren’t thrilled. “The feedback was
not encouraging, I’ll be honest,” said Maestre, now the vice
president of global creative solutions at ad-tech firm Nexxen.

Earlier in Maestre’s career, at Viacom and Turner, they worked
on household brands including Nickelodeon and Cartoon Network.
But after seven years, Maestre became worried their career was
on the verge of stagnation. Big networks offered relatively
few entrepreneurial opportunities for employees like Maestre,
a self-described problem-solver.
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