This Year's Young
Influentials; NYT’'s Audio
Success: Monday'’s First
Things First

Welcome to First Things First, Adweek’s new daily resource for
marketers. We’ll be publishing the content to First Things
First on Adweek.com each morning (like this post), but if you
prefer that it come straight to your inbox, you can sign up
for the email here.

Jay Shetty Went From Monk to New Media Mogul

It's the most wonderful time of the year. Well, kind of. It's
the time of year when Adweek releases its annual Young
Influentials 1list, highlighting 29 savvy stars that are
changing the way we think about branding. At the top of that
list is motivational speaker Jay Shetty. If you don’t already
follow him, you have definitely seen him on your social media
feed. His posts easily rack up hundreds of thousands of likes.
Others on the list include actress Yara Shahidi, soccer star
Megan Rapinoe and Girlboss founder Sophia Amoruso.

Read more: Young Influentials cover star, Jay Shetty, 1is
changing people’s perspectives.

The New York Times’ Journey Into Audio Following the Success
of The Daily

If you ask someone about their favorite podcasts, chances are
they’ll say Yeah, That’'s Probably an Ad (let’s hope) and then
they’ll say The Daily. With the podcast, The New York Times
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has broken through the noise to win over consumer attention.
As the ad business of The Daily continues to grow, Adweek
publishing editor Sara Jerde looks into how it’s going and
what’s next.

Read more: How The Daily podcast paved the way for the NYT to
grow its audio business.

How Much Influencers Like to Take a Stand

When it comes to influencer marketing, money is an important
factor. But what marketers may not know is that influencers
like to take a stand. We did the research and turns out, the
majority of them are more likely to work with a cause-based
brand. In fact, some of the most important causes to
influencers include the environment, marginalized communities
and animals.

Read more: Understanding influencers’ perspectives.

Airbnb Experiences Will Get the Same Scrutiny as Its Home
Listings

Airbnb is looking to shore up customer trust with a new pledge
to verify its listings and now Experiences, with several more
safety measures in the works. The home-sharing app says going
forward, it will be introducing “tools that verify the quality
and accuracy of Experiences using a series of signals,
including information from guests.” However, there hasn’t been
a timeline released for the changes. Here’s what we know:

Read more: AirBnB expands company’s pledge to verify all homes
to events.

Best of the Rest: Today’s Top News and Insights

How does your company help younger or new employees
effectively convey ideas and feel like their voice 1is welcomed
in the room?
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David Rosenbaum, evp, group account director, Havas Media

Havas Media hosts new hire breakfasts each month where they
have the opportunity to meet face-to-face with our senior
leadership team. We also have a great mentorship program and
village training opportunities for career development.

Caitlin Roark, HR director, Levelwing

We have an open-door policy that extends from interns to the
CEO. From small group brainstorms to our Friday company-wide
standup, we provide varying opportunities for all team members
to let their voices be heard. We establish mutual trust early
on in each team member’s career with the understanding that
all thoughts are valued. This trust carries through from
internal discussions to client-facing meetings.

Garrison Gibbons, head of people, Knotch

One of our core values is inclusion, and we practice Radical
Candor so all employees can lend their voice and perspective.
We ask that every employee give and receive praise and
criticism in order to foster growth. Through this concept,
younger and/or newer employees are offered the opportunity to
lend their perspective without fear or hesitation, and as a
result, they grow quicker and perform better.
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