
Ticker: ESPN’s New York Shows
Are on the Move

Top of the Ticker: ESPN is joining Good Morning America and
ABC News’ other programming at Disney’s 7 Hudson Square HQ in
Manhattan. The Disney-owned sports network is moving its New
York-based shows from their perch at Seaport Studios, where
they’ve been since 2018. Get Up will be the first show to air
out of the new space on June 9, followed by ​​First Take on
June  23,  alongside  ESPN  Radio’s  signature  morning  show
UnSportsmanLike.

ESPN’s signature morning shows, Get Up & First Take, & ESPN
Radio’s UnSportsmanLike are moving to their new NYC home this
month

Details: bit.ly/3ZTqWGl | @espn.com

[image or embed]

— ESPN PR (@espnpr.bsky.social) June 6, 2025 at 10:40 AM

New Promo: Meanwhile, GMA has debuted a new promo campaign
that marks the start of its 50th anniversary celebrations.
Titled  “Coming  Home,”  the  promo  features  co-anchors  Robin
Roberts, George Stephanopoulos, and Michael Strahan—as well as
the  show’s  extended  family—visiting  their  respective
hometowns. The promo could also be viewed as an indirect nod
to the show’s move from Times Square to its new home at 7
Hudson Square sometime this summer.

Pride Celebrations: Speaking of ABC News, the network has
announced programming initiatives to celebrate Pride Month.
Airing  across  all  dayparts  and  properties,  coverage  will
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feature  reporting,  interviews,  and  features  highlighting
people, stories, and issues important to the LGBTQ+ community.

C-Span: C-SPAN debuted a refreshed on-air graphics look across
its networks this week. “Our new look was designed in-house
with internal feedback as well as a review of comments from
viewers over the years,” executive producer Paul Brown said in
a statement provided to TVNewser. “One of our primary goals
was to enhance brand consistency by creating a unified look
that eventually will run across all our platforms.” Brown also
noted that C-SPAN’s last major graphics occurred back in 2018.

C-SPAN debuts new on-air graphics; modern and built with
viewers in mind.

New look. Same C-SPAN. pic.twitter.com/WGeZrahNI2

— CSPAN (@cspan) June 2, 2025

Increased  tech  coverage:  Bloomberg  is  launching  two  new
monthly tech programs, broadening its global coverage with
region-specific offerings. Bloomberg Tech: Europe, anchored by
Tom  Mackenzie,  debuts  on  June  13  at  1:30  a.m.  ET;  and
Bloomberg Tech: Asia, co-anchored by Shery Ahn and Annabelle
Droulers, premieres on June 27 at 8:30 p.m. ET. These programs
complement the existing Bloomberg Tech, which airs at 11 a.m.
ET, and recently unveiled a refreshed format with new branding
and graphics.
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