TikTok Celebrates Chinese New
Year With Heartfelt ‘Red
Envelope’ Messages

Convergent TV Summit returns March 21-22. Hear timely
insights from TV industry experts virtually or in
person in NYC.

For the Chinese New Year, TikTok 1s not only offering
heartfelt messages, but reminding its users of the importance
of Chinese traditions.

The social platform collaborated with creative agency Fred &
Farid Shanghai to create and launch its Chinese New Year
campaign featuring Chinese star Andy Lau. The campaign, which
references the traditional Hongbao custom of giving red
envelopes filled with money as a gesture of good wishes,
brings a unique approach to the tradition.

WORK SMARTER — LEARN, GROW AND BE
INSPIRED.

SUBSCRIBE TODAY!

To Read the Full Story Become an Adweek+ Subscriber

View Subscription Options

Already a member? Sign in


https://rassegna.lbit-solution.it/tiktok-celebrates-chinese-new-year-with-heartfelt-red-envelope-messages/
https://rassegna.lbit-solution.it/tiktok-celebrates-chinese-new-year-with-heartfelt-red-envelope-messages/
https://rassegna.lbit-solution.it/tiktok-celebrates-chinese-new-year-with-heartfelt-red-envelope-messages/
https://event.adweek.com/convergent-tv-2023/2751403?ref=nativeP1?itm_source=ROS&itm_medium=display&itm_campaign=_native_ConvergentTV&itm_content=
https://www.adweek.com/creativity/apples-6th-chinese-new-year-film-captures-the-resilient-history-of-the-chinese-opera/
https://www.adweek.com/social-marketing/tiktok-eyes-performance-budgets-with-new-pay-if-you-engage-tool/
https://www.adweek.com/creativity/in-nikes-first-lunar-new-year-ad-a-tradition-sparks-an-annual-family-face-off/
https://www.adweek.com/subscription?sid=zi2211pahw
https://www.adweek.com/login

https://www.adweek.com/creativity/tiktok-celebrates-chinese-ne
w-year-with-heartfelt-red-envelope-messages/



