
Twitch’s  Head  of  Global
Social Media Urges Teams to
Crack the Hiring Code

For Jotham Ndugga-Kabuye, Director and Head of Global Social
Media  at  Twitch,  innovation  stems  from  the  inside.  From
finding and developing talent outside of traditional methods
and channels, Jotham urges more companies to realize how a
more  diverse  team  can  give  businesses  serious  competitive
advantages.
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