
Undertone  to  Provide  More
Equity  to  the  Ad  Buying
Process

Digital  ad  company  Undertone  has  launched  a  new  platform
called Uplift Collective. The brand calls it a first-of-its-
kind network that’s designed to connect its collection of
minority, LGBTQ+ and women-owned publishers with advertisers. 

Recommended articles
https://www.adweek.com/agencies/undertone-to-provide-more-equi
ty-to-the-ad-buying-process/

https://rassegna.lbit-solution.it/undertone-to-provide-more-equity-to-the-ad-buying-process/
https://rassegna.lbit-solution.it/undertone-to-provide-more-equity-to-the-ad-buying-process/
https://rassegna.lbit-solution.it/undertone-to-provide-more-equity-to-the-ad-buying-process/
https://www.adweek.com/performance-marketing/undertone-releases-responsive-design-cross-platform-ad-format-149645/
https://www.adweek.com/brand-marketing/summersalt-wants-to-rewrite-the-way-womens-swimwear-is-marketed/

