We're All Part of the
Influencer Economy Now

The outbreak of the pandemic in 2020 rippled across the globe
as all communal spaces were shuttered in response to the
worldwide public health crisis. Everything from school and
work to doctor visits and spin classes went virtual. The
steady but gradual ecommerce growth gave way to a 10-year
acceleration in just three months, changing the retail
landscape forever.

Don’t miss The Business of Marketing podcast featuring leading
c-suite executives sharing insights on the importance of
leveraging the intersectionality of marketing, finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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