What Brands and Consumers Can
Do to Build a Privacy-First
Digital Future

Opinions expressed by Entrepreneur contributors are their own.

The fight for online privacy in the U.S. is heating up, and
it’s not just a matter of compliance anymore — it’s a matter
of trust. For years, Americans have tolerated an opaque
digital ecosystem where data flows freely to marketers,
advertisers and even data brokers with little oversight. But
as privacy becomes a cultural and business imperative, the
status quo is increasingly untenable.

Unlike Europe, which has 1led the charge with sweeping
regulations like the General Data Protection Regulation
(GDPR), the U.S. still lags. California’s Consumer Privacy Act
(CCPA) has set a precedent, but without federal legislation,
online privacy protections remain fragmented and inconsistent.
This regulatory gap leaves both consumers and businesses
navigating uncertain waters.

Related: 3 Reasons Why Privacy Matters to Your Business, Your
Brand and Your Future

A tipping point for privacy

The rise of privacy scandals — from Facebook’s Cambridge
Analytica debacle to mounting concerns about surveillance
capitalism — has turned privacy from a technical issue into a
social one. Consumers are waking up to the fact that their
data is often being monetized without their consent, and many
no longer view this as a fair trade-off for “free” online
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services.

This growing awareness 1is driving change. Privacy-focused
browsers 1like Brave, search engines like DuckDuckGo and
encrypted messaging apps like Signal or ProtonMail are gaining
traction by promising to protect user anonymity while still
delivering valuable services. These businesses represent a
growing shift toward privacy-first models that don’t require
invasive tracking.

Yet these changes remain niche. The vast majority of Americans
are still entangled in a system that prioritizes corporate
convenience over user control. Most don’t fully understand the
extent to which their data is collected or how to mitigate the
risks.

Why brands can’t afford to ignore
privacy

For online businesses, 1ignoring the privacy movement 1is
becoming a strategic risk. Companies that fail to prioritize
data protection could face reputational damage, legal
challenges and an erosion of customer trust. Big tech giants
like Google and Apple are already shifting gears, touting
privacy enhancements to their platforms. Google’s gradual
elimination of third-party cookies and Apple’s App Tracking
Transparency framework signal that the future of data
collection will require more transparency and consumer
control.

But smaller brands and online retailers must also adapt.
Privacy isn’t just a compliance issue — it’s a competitive
differentiator. Businesses that implement privacy-forward
practices are likely to attract increasingly savvy consumers
who reward transparency. For example, cookieless tracking
systems like TWIPLA allow businesses to gather insights
without compromising user privacy. These solutions provide a
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roadmap for brands to innovate without alienating their
audience.

Related: Data Privacy Matters to Your Customers — Show Them
It’s a Priority For You, Too. Here’s How.

The path forward for U.S. consumers

While systemic change will take time, consumers don’t have to
wait for regulators or businesses to act. There are steps
every internet user can take today to protect their privacy,
including adopting privacy-focused tools, limiting personal
data sharing on social media and scrutinizing the terms of
service for digital platforms.

Yet, individual action alone won’t solve the larger problem.
The U.S. needs comprehensive federal privacy legislation that
establishes clear guidelines for data collection, storage and
usage. A unified law would not only protect consumers but also
create a level playing field for businesses, reducing the
current confusion over state-specific regulations.

The challenge lies in balancing privacy with the demands of
the digital economy. Personalization and convenience have
become core expectations of online experiences and privacy
advocates must find ways to reconcile these with the need for
greater protections.

Recommendations for online brands

The onus 1is on businesses to lead the way in fostering a
privacy-conscious ecosystem. Here’s how they can start:

- Embrace transparency: Brands should make privacy
policies not only accessible but wunderstandable.
Consumers are more likely to trust companies that
clearly outline how their data is used and offer opt-in
models for tracking.
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= Invest in privacy-first technologies: Tools that
anonymize user data while providing actionable insights
— like cookieless tracking or blockchain-based identity
systems — allow companies to balance analytics needs
with privacy commitments.

= Use privacy as a selling point: Highlighting privacy
protections in marketing campaigns can resonate with
consumers increasingly wary of invasive data practices.
Apple’s marketing of its privacy features is a case in
point.

Recommendations for U.S. consumers

Consumers, too, have a role to play in shaping the future of
privacy. To start, they should demand greater accountability
from the platforms they use. This includes questioning whether
the “free” services they rely on are worth the cost of their
data.

It’s also time for users to take a proactive approach.
Switching to privacy-conscious alternatives, from browsers to
analytics platforms, sends a clear market signal to companies
that data protection matters. Equally important is staying
informed. As privacy regulations evolve, so too will the tools
available to consumers to manage their data.

Related: Concerned About Privacy on the Internet? Here’s How
to Avoid a Digital Trail

A cultural shift on the horizon

The battle for online privacy is as much about values as it 1is
about technology. Americans must decide whether they will
continue to trade privacy for convenience or push for a
digital future where trust and transparency are non-
negotiable.
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Businesses and consumers alike face a choice: adapt or fall
behind. Those who embrace this new privacy frontier will not
only gain a competitive edge but also play a critical role in
restoring balance to the digital world.
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