
What Marketers Need to Know
About  the  Changing  Luxury
Landscape

As the end of another year approaches, premium retail brands
continue to navigate a new post-Covid era that sees the luxury
market in an unprecedented state of cultural scrutiny.

Don’t miss The Business of Marketing podcast featuring leading
c-suite  executives  sharing  insights  on  the  importance  of
leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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