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The COVID-19 crisis has been crippling for so many businesses,
and agency SEOs are having to advise their clients when so
much is uncertain.

But SEO is a long-term game, so it is important to balance
short-term pullbacks with making changes that can hurt down
the road.

In  this  clip  from  Live  with  Search  Engine  Land,  Path
Interactive’s Lily Ray, Merkle’s Alexis Sanders and Pedro Dias
of APIs3 share the advice they are giving their clients in
this trying time.

Watch the clip above.

And click here to see the full session.
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coronavirus

About The Author

Henry Powderly is vice president of content for Third Door

https://rassegna.lbit-solution.it/what-top-seos-are-telling-their-clients-now-video/
https://rassegna.lbit-solution.it/what-top-seos-are-telling-their-clients-now-video/
https://www.youtube.com/playlist?list=PL-_fgRYQppxN60dHup5iaiM7w1ey2c7Wn
https://searchengineland.com/live-with-search-engine-land-top-seos-talk-shop-social-distancing-with-barry-schwartz-331055
https://searchengineland.com/live-with-search-engine-land-top-seos-talk-shop-social-distancing-with-barry-schwartz-331055


Media, publishers of Search Engine Land, Marketing Land and
MarTech Today. With more than a decade in editorial leadership
positions, he is responsible for content strategy and event
programming for the organization.
http://feeds.searchengineland.com/~r/searchengineland/~3/ai6Pz
iiyjBA/what-top-seos-are-telling-their-clients-now-
video-332945


