
What  WarnerMedia-Discovery’s
Streaming-Centric  Merger
Means  For  HBO  Max  and
Discovery+

Monday’s  bombshell  announcement  that  AT&T  would  spin  out
WarnerMedia and merge it with Discovery Inc. rocked the media
world ahead of upfronts week. The union will reshape the media
landscape  and  further  consolidate  the  remaining  TV
entertainment giants by uniting disparate cable networks like
Discovery’s Food Network, HGTV, ID and TLC with WarnerMedia’s
HBO, Cartoon Network, CNN and TBS.
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