
Why  Building  Communities
Should Start With Fortifying
Brand  Love  Through
Relationships

With a love of math and science at an early age, followed by a
fascination with storytelling, Elizabeth Del Valle gravitated
towards marketing at a young age and has since spent every day
pursuing opportunities where she can continue to learn and
make an impact in the space.

Don’t miss The Business of Marketing podcast featuring leading
c-suite  executives  sharing  insights  on  the  importance  of
leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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