
Why  iRobot  Still  Considers
Itself  a  Challenger  Brand
After 30 Years

Though the Roomba robot vacuum may be a household name that
has been navigating homes for nearly two decades, the company
behind it still considers itself a challenger in the home
cleaning space.

Don’t miss The Business of Marketing, a new series featuring
leading c-suite executives sharing insights on the importance
of  leveraging  the  intersectionality  of  marketing,  finance,
technology, HR and the boardroom to drive business growth.
Tune in.
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