
Why  Wikipedia  is  still
visible across Google’s SERPs
in 2018
Google is always evolving. But some things in the world of
search never change.

One such thing is the presence of Wikipedia across the Google
SERPs. From queries about products and brands to celebrities
and topical events, Wikipedia still features heavily across
Google searches – even while our habits as search engine users
change (with voice and mobile increasingly having an impact),
and  while  Google  itself  works  to  make  its  results  more
intuitive and full of rich features.

Back in May my piece No need for Google argued that wikis
themselves were fantastic search engines in their own right
(check out wiki.com if you want search results that delve into
the content on Wikipedia as well as other numerous wikis).
Wikipedia’s  visibility  on  Google  is  testament  to  the
continuing  value  and  usefulness  of  “the  free  encyclopedia
anyone can edit.”

So how does Wikipedia manage to maintain this visibility in
2018?

Natural ranking
Even  in  2018,  Google’s  SERPs  are  still  dominated  by  the
organic rankings – a list of web pages it deems relevant to
your  query  based  on  a  number  of  factors  such  as  size,
freshness of content, and the number of other sites linking
into it.

Unsurprisingly, Wikipedia’s pages still do the job when it
comes  to  appearing  in  Google’s  organic  rankings.  It  has
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massive authority, having been established for nearly 20 years
and now boasting almost 6 million content pages. There has
been plenty of time for inbound links to build up and there
are an ever-growing number of pages on the domain giving other
sites more reason to link back.

So Wikipedia is a massive, well-established site. It also does
really well in the fresh content stakes. Around 35 million
registered editors keep tweaking and adding to the site’s
content, as well as countless more users who make changes
without  signing  in.  Additionally,  more  than  a  thousand
administrators check and verify whether changes should be kept
or reverted. This ensures the site is being amended around the
clock – and Google is always keen to rank sites which are
actively updated ahead of those which are published and never
touched again.

Another  element  of  Wikipedia’s  natural  ranking  prowess  is
thanks to its on-site SEO. Here I’m referring to things like
how it uses internal links to reference its own pages which
are handy for both users and Google’s crawlers. Internal links
are super easy to add when editing Wiki-pages – and thus
appear peppered throughout most articles on the site. Also,
note the site’s use of title and header tags, as well as its
clean URLs.

These features aren’t the toughest SEO hacks in the world, but
you can see how added together they keep Wikipedia visible
across Google’s organic rankings in the face of increasing
competition and ever-emerging SEO tactics.

Featured snippets
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Wikipedia is doing well at remaining visible in other parts of
the SERPs too. Featured snippets are the box-outs on Google’s
results pages which appear above the natural results. They
seek to give a summary answer to the searcher’s question,
without the user needing to click beyond the SERP.

There is no mark-up that Wikipedia is including on its pages
in order for its content to be included in featured snippets.
Rather, it is the strength of the site’s content – which
usually see a concise and clear (read: edited) summary at the
top of each article page – which is helping Google’s crawlers
to ascertain what information on the page would be useful to
the user in that context.

“People also ask”
It follows that if Google is including Wikipedia articles in
its featured snippets, that it also retains visibility (albeit
small, before a user makes a click) in the search engine’s
“People also ask” boxes.

Again,  Google  is  crawling  and  delivering  this  content
programmatically. When searching for “midterms 2018,” Google’s
algorithm is smart enough to understand that searchers are
also asking more long tail questions around that search term –
and even if Wikipedia doesn’t have a presence in the organic
listings (in this instance, most of these places are given
over to news sites), it still receives some visibility and
traffic by virtue of its clear, concise and crawlable content.
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Knowledge graphs
Knowledge graphs appear towards the right hand side of the
Google SERPs. They typically feature a snippet of summary
text…

Images and/or maps…

And a plethora of scannable details and handy links…

https://searchenginewatch.com/sew/news/2175783/google-launches-knowledge-graph-step-generation-search
https://searchenginewatch.com/wp-content/uploads/sites/25/2018/11/wiki3.png
https://searchenginewatch.com/wp-content/uploads/sites/25/2018/11/wiki4.png


They are generated in part from Google drawing on content the
algorithm crawls programmatically (as in featured snippets),
as well as that which is marked-up to alert the search engine
to useful details. Businesses can increase their chances of
being included in knowledge graphs by signing up to Google My
Business  and  adding  the  necessary  information  to  their
profile, as well as by using on-site mark up.

As you can see from the examples above, Wikipedia content is
frequently used by Google to populate knowledge graphs. Again,
this is likely due to the natural authority of the site and
the  easily-crawlable  text,  rather  than  any  SEO-responsible
mark up. But it is a good example of showing how visible the
domain is thanks to the strength of its content. Frequently,
as is the case with the above “landmarks in plymouth” query,
Google will opt to display the informational Wikipedia content
(and elements from other sources) in the knowledge graph while
giving over the rest of the SERPs to other pages – but it is
still visible.

Site links
Another way Wikipedia is good at ensuring it grabs another bit
of SERP real estate – as well as giving searchers more reason
to click through to the domain – is by giving Google good
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reason to display its site links.

These are generated by a mixture of relevant links Google
crawls  from  the  page  in  question  (“United  States  Senate
elections” in the above example), as well as other related
pages on the same domain (“Ras Baraka” is the re-elected Mayor
of Newark, but his page is not linked from the elections
page).

Wikipedia succeeds here, where the BBC doesn’t, by virtue of
its  flawless  site-structure  and  liberal  use  of  internal
linking – making it easy for Google to draw out the most
relevant links for the query.

Takeaways
There are a number of places in Google’s increasingly rich
SERPs that Wikipedia doesn’t tend to appear as frequently, if
at all. These include: image packs, video results, news and
social carousels, sponsored (and retail orientated content),
and local results. The reason for this is obvious in most
cases, but not in all. Images and video do, of course, feature
across thousands of Wiki-pages, but it is arguable that other
sites are that bit better at optimizing this kind of content.
After all, wiki software was established when much of the web
was text based, so we can understand why Google may be more
likely to display this content from more modern CMSs.

With that being said, seeing the degree to which Wikipedia is
still  visible  across  the  SERPs  not  only  highlights  the
increasing opportunity for SEOs to find some visibility amid
increasingly competitive results pages, but also goes to show
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how  important  domain  authority,  good  (updated,  concise,
edited, readable and crawlable) content and excellent internal
linking is to acquire and maintain visibility on Google in
2018.
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