
Why Your Story Shouldn’t Be
What Gets Cut

Don’t miss Brandweek, Sept. 12–16. Join us in Miami
for an unforgettable five-day experience featuring
leaders from Shake Shack, Journey, the NFL, El Pollo
Loco, Hyundai and more. Book now.

Economists and consumers agree: We’re in a recession, and
brands are, understandably, nervous.
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