
Women’s World Cup Gets a Big
Assist From Brands

Don’t miss Brandweek, Adweek’s ultimate experience
for marketers, September 11-14 in Miami. Connect with
peers  and  gain  insights  and  inspiration  from  top
brand marketers and industry icons at Glossier, Coca-
Cola, Taco Bell and more. Register.

At the Women’s World Cup in Australia and New Zealand, the
ideal  of  equal  pay  for  women’s  and  men’s  players  remains
elusive.

Evening out endorsements have proven similarly tricky, but
brands are increasingly stepping in to bridge the divide.

Yes, thanks to a new collective bargaining agreement signed
with U.S. Soccer last year, the U.S.
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