
You Could Own a Custom Pair
of  JNCO  Jeans  to  Ring  In
Goldfish’s  Jalapeño  Poppers
Crackers

Outside  of  playing  Final  Fantasy  VII  on  the  original
PlayStation and reading Buffy the Vampire Slayer fanfiction on
Angelfire sites, nothing screams “I was a teenager in the
’90s” quite like a pair of JNCO jeans. With the debut of its
limited-edition Jalapeño Popper flavor, Goldfish Crackers is
embracing the dial-up internet of it all by offering fans a
chance to go back in time in a rather bold fashion.
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