
YouTube  Returns  as  Title
Sponsor  of  VidCon  Anaheim
2023

Introducing  the  Adweek  Podcast  Network.  Access
infinite  inspiration  in  your  pocket  on  everything
from  career  advice  and  creativity  to  metaverse
marketing and more. Browse all podcasts.

YouTube is back as the title sponsor of VidCon Anaheim 2023
after holding that role from 2013 through 2019.

The event was canceled in 2020 and 2021 due to the pandemic,
and TikTok, which was slated to be the title sponsor in 2021,
did so last year.

VidCon Anaheim 2023 will take place at the Anaheim Convention
Center in Anaheim, Calif., June 21 through 24.

Featured creators schedule to attend the event along with
VidCon  co-founders  Hank  Green  and  John  Green  include
AdamRayOkay, Drew Afualo, Aimsey, Ben Azelart, Billzo, Kat
Blaque,  Ian  Boggs,  BoomerNa,  Eddy  Burback,  Aaron  Burriss,
CalebCity,  CaptainPuffy,  CelinaSpookyBoo,  Claudipia,
Courtreezy,  Cuptoast,  Charlie  Curtis-Beard,  DangMattSmith,
Benjamin De Almeida (BENOFTHEWEEK), Sofie Dossi, Kyle Exum,
GeorgeNotFound, Haminations, Infinite, Michelle Khare, Kiera,
KREW,  Sheena  Melwani,  The  Merrell  Twins,  MissDarcei,
MsMunchie, Jesus Nalgas, Niki Nihachu (Nihachu), The Odd 1s
Out, Anthony Padilla, Rebecca Parham (Let Me Explain Studios),
Ph1LzA, Ranboo, Renegade…
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